
CREATE AN ENGAGING PHOTO 
MOSAIC AND ATTRACT VISITORS 
TO THE MERCEDES MINI SITE



THE
CHALLENGE
Mercedes organizes an annual 5-month roadshow throughout Germany 

to promote their new car models. After using sharingbox to capture 

immersive experiences for their 2016 and 2017 roadshows, Mercedes 

once again solicited us in 2018 with a new challenge. 

For the 2018 roadshow, Mercedes created a dedicated mini site that 

visitors could access from their phone. The site would let users learn 

more about the cars, partake in activities organized on the roadshow, 

and book a test drive of the A-Class Mercedes. 

Their idea was to incorporate an engaging photo opportunity as a drive 

for visitors to go on the mini site. That’s when the innovative shar-

ingbox technology came into play. 
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OUR 
SOLUTION
The solution that was conceptualized with the agency producing 

the roadshow revolved around a live mosaic that anyone could 

contribute to. To ensure visitors would go onto the mini site, it was 

decided that in order to print your picture and contribute to the 

mosaic, you needed to take a picture with your own device and 

upload it onto the mini site. 
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THE USER
FLOW
To optimize the user flow, we embedded a sharingbox widget onto the 

Mercedes mini site. This allowed visitors to upload their picture easily. 

Once uploaded you could go retrieve your printed picture at the print 

station. The pictures were printed on sticker paper and marked with a 

reference code, which allowed guests to stick it to the right spot on the 

mosaic, and contribute to the design being created. 

For the visitors to also be able to leave with a piece of the event, we 

also printed a 4x6’’ copy of their picture as a keepsake.
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Guests take a photo on 

their phone

02.

They upload their photo on 

the Mercedes mini site

03.

They retrieve their mosaic 

sticker and keepsake photo 

from the printer
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They use the code on the sticker 

to place it in the correct spot on 

the mosaic



T H E  
M E R C E D E S
M O S A I C

sharingbox Mini + Printstation
photo + sticker printout

THE
RESULTS
The mosaic was an incredibly unique photo opportunity. It was highly 

visible at the event, so most visitors were eager to be part of it, and to 

print their own picture of the event. This obviously generated a lot of 

traffic onto the mini site, which was Mercedes’ main objective. 

Not only did this activation contribute to generating traffic onto the 

platform, it also created a very unique emotional link between the visi-

tors and the brand. Users felt like they were actively contributing to the 

creation of the mosaic, and becoming part of something bigger. 
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THE COMPLETED 
MOSAIC

05.



contact

This document is confidential and may be legally privileged. This communication is intended solely for the use of the in-
dividual or entity to whom it is addressed. If you are not the intended recipient, any disclosure, reproduction, copying, 
distribution, or other dissemination or use of this communication is strictly prohibited. If you have received this document 
in error please notify the sender immediately and delete this document from your system.

CREATE.
CAPTURE. 
AMPLIFY.

www.sharingbox.com


