
HOW ADIDAS SPARKED 
EXCITEMENT AROUND THE 
STAN SMITH RE-LAUNCH, 
50 YEARS AFTER THEY 
WERE FIRST RELEASED



THE
CHALLENGE
When Adidas relaunched the iconic Stan Smith line in France, they 

planned a dozen in-store activations across the country. 

They had 3 purposes for the program: provide an augmented in-store 

experience, boost social media exposure, and give away a number of 

pair of shoes. 
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OUR 
SOLUTION
By installing the sharingbox original in 28 of their stores, Adidas 

wanted to reach all of their goals with an all-in-one, flexible expe-

rience. It all started with the creation a customized photo oppor-

tunity for guests to walk away with. We designed a custom filter to 

recreate the iconic Stan Smith logo. Users were asked for their name, 

which automatically appeared on the output for a really personal 

experience. 

Additionally, we used our built-in a lottery feature, that was set up 

to give away 5 pairs of Stan Smith to sharingbox users, each day. 

Winners were picked randomly by the system, and learned that they 

won right after taking their picture, with a message on the screen 

and custom printout.
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THE
RESULTS
Over 2,600 photos were taken during the course of the activation, 

creating unique and personal souvenirs for Adidas customers. More-

over, Adidas witnessed a peak in purchases of their new product during 

the activation weekend.
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FINAL IMAGES
#STANSMITH
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www.sharingbox.com


